THE UNIVERSITY OF

NEWCASTLE

AUSTRALIA




3NO

CHANGE

Our new strategic direction means that we have
new priorities.

We need to present the University as a strong
and cohesive institution.

We aim to be responsive and engage more with our
community. We aim to prepare our students to be
work-ready achievers in a climate of constant change.







WHAT WE

We offer students and staff an
environment for life and learning.

We initiate leading research.
We educate professionals.

We look for new ways to engage
with community and business on a local,
national and international level.

We create opportunities.







The University of Newcastle

is a challenger brand

We define ourselves by our achievements,
who we are, the people who work here and the
students who study here. We are a university
that is willing to challenge the status quo.

Our brand essence —

Achievers in a changing world

Our brand essence reflects our understanding
of who we are and what we do. It is the idea that
drives all our key messages and communication.

It recognises that we are operating in a changing
world, that education is not a once in a lifetime
opportunity. It emphasises that education is about
achieving, whether that's academic success,
teaching success, research or preparing students
for achievement in whatever field they choose.







Our brand values are aligned with our new strategic direction and
describe what we want to communicate about ourselves. We should
seek to bring these values to life in everything that we do.

Life and learning
We offer an environment where people can combine their education
and careers with a balanced lifestyle.

Leading research
We undertake innovative research across all our fields of activity.
We're as well known for the quality of our teaching as our research.

Opportunity

We are a springboard for ideas for students and staff. We provide unique
study and employment opportunities for Indigenous students and staff.
We're entrepreneurial.

The education of professionals

We're practical, hands on and focused on creating career opportunities
for our students. We offer education that includes work based
experiential learning.

Community engagement

We're constantly looking for new ways to engage with our communities.
We're highly collaborative with our business partners — local, national and
international. And we offer unique opportunities to our local constituents.
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~WEOPEAK

Our language is simple and straight to the point. We don't say
something in eight words that we can say in four. Our language
is upbeat, encouraging and reflects our brand essence —
Achievers in a changing world.

Our key messages
Aim high = Out to achieve

These simple statements are what we want to communicate
about our University.
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